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About
Management e[X]posed

Rocket Blueprint

       The 16th Management e[X]posed is an educational

event that focuses on business and entrepreneurship.

This event will be held for 7 days with 4 main events,

namely Talkshow, Business Plan Competition, Company

Visit  and Workshop. This annual event is organized by

the Management Student Society (MSS) FEB UI, an

organization under the supervision of the Management

Department, Faculty of Economics and Business,

University of Indonesia, which aims to develop

knowledge, skills, and attitudes in business and

management.
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Grand Theme

Rocket Blueprint

     The 16th Management e[X]posed will bring the grand theme "Creating

Shared Value: Integrating Competitiveness and Social Objectives Through

Innovation”. This year, Management e[X]posed will focus on Creating Shared

Value. The grand theme will discuss the application of innovation in integrating

competitiveness and social needs in the business environment.

      In 2011, trust in business was plummeting. Businesses were perceived to be

prospering at the expense of a broader community, and Corporate Social

Responsibility (CSR) efforts were failing to effect real change. Creating Shared

Value (CSV) was first introduced in a Harvard Business Review article, which

sparked a global movement to redefine the role of business in society around a

simple yet powerful idea: a company’s progress and social goals are

interdependent. CSV is a transition and expansion from the concept of CSR. As

capitalism matures, it is companies’ duty to break itself out of the traditional

CSR by realizing that it has limitations and try to shift and pursue the new

market strategies that value economic, environmental, and social

development. Businesses can implement Creating Shared Value in 3 ways:

reconceiving products and markets, redefining productivity in the value chain,

and enabling local cluster development. The key benefits of a shared value

approach include improved brand value, particularly among consumers and

employees; as well as creating a competitive advantage for a company by

encouraging more innovative solutions to traditional business challenges, or

opening up access to new markets. Some major examples of companies that

have implemented CSV are Adidas, BMW, and H.J. Heinz.
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      In the current market condition, there are a vast amount of active and

rapidly growing businesses. However, only a small number of them are

prevalent and able to sustain in tough market competition. Businesses are

trying in many possible ways to stay competitive in the market. A competitive

advantage distinguishes a business from its competitors. it contributes to

many aspects such as; higher prices, more customers, and brand loyalty.

Through competition, organizations can bring benefits in many aspects that

would also help them responsibly contribute to the world's challenges.

      The idea of social responsibility contends that all actors on the world stage,

even private businesses, should do their part to improve humanity, such as

reducing world hunger and protecting the environment. In 2012, the United

Nations launched the Sustainable Development Goals (SDGs) in Rio de Janeiro,

where the objective is to produce a set of universal goals that meet the urgent

environmental, political, and economic challenges. SDGs have further given a

boost to social responsibility. It provides a powerful framework for businesses to

engage in social responsibility. CSV and SDGs together have tremendous

potential to develop an interconnected model for sustainable growth to not

only corporate but also social development. It is important that corporations

and businesses have a sense of responsibility to continuously contribute in

achieving the SDGs.

      CSV made it possible to integrate both competitiveness and sustainability.

In a more socially aware society, being socially responsible significantly boosts

a company’s image and competitive edge. CSV opened a path for new

innovations for businesses to maximize profit by contributing themself to the

social objectives. 

 

      In relevance to the grand theme, the purpose of this year's theme is to

create more socially responsible leaders in business and the economy. We

want to promote that it is possible to create a sustainable and competitive

business while still being socially responsible. We hope that the future

participants of the 16th Management e[X]posed can further produce more

creativity and sustainable innovation, and apply them in developing strategies

for business and social development.
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Opportunities

About Business Plan

Provides an in-depth overview of the current global

business environment.

Provide theoretical and practical knowledge that will be

useful in creating or developing a business.

Expand participants' connections and ease their

business in the future.

Encourage participants to be innovative and creative

in developing their ideas.

Provide the best experience for participants in dealing

with real business practice.

2.

3.

4.

5.

1.

          The Business Plan Competition is one of the series of

events from The 16th Management e[X]posed. In this event,

prospective young entrepreneurs are challenged to create an

innovation for a product, service, or process that is in

accordance with the theme raised in the event. These

innovations are the creations of the participants and have

never been contested in similar competitions. The Business

Plan Competition consists of a technical meeting, training,

semifinal round, and final round.
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Semifinal

Muhammad

Ikram

Wahyu

Wrehasnaya
William

Final
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Raditya

Pramana

Melanie

Masriel

Yuanita

Rohali

Michelle

Irawan

Billy

Lumanauw

PAST JUDGES



Rocket Blueprint

Main Events
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A.

Workshop

The Workshop is one of the 16th M[X]'s innovation events.

The aim is to provide insight to all students interested in

an issue related to this year's main M[X] theme. A mentor

will be provided by a third party to guide the Workshop.

Mentors will lead the Workshop in an interactive and

constructive manner. As a result, workshop participants

will gain experience and knowledge that they will be able

to implement fully.

B.

Company Visit

The 16th Management e[X]posed collaborates with a

third-party firm to give the chance for Business Plan

participants to visit. The guide will walk you around the

facilities as well as the current work environment.

C.

Talkshow

TalkShow is one of the series of events from The 16th

Management e[X]posed which aims to provide new

understanding to TalkShow participants. The topics

discussed are in accordance with the grand theme,

namely Creating Shared Value: Integrating

Competitiveness and Societal Goals Through

Innovation



Start of

Second Batch

of Registration

6 September 2021

29 October 2021

Rocket Blueprint

Timeline
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Third Batch of

Registration

4 October 2021

Paper

Submission

Deadline

Open Registration

and Submission

9 August 2021

01

02

03

04

Preliminary Round

Semifinalist

Announcement

11 November 2021
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Lapak Loka
20 November 2021

23 September 2021

25 November 2021

27 November 2021

Rocket Blueprint

Timeline
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Training

Semifinal

Final and

Awarding Night

26 November 2021

Talkshow

22 November 2021

Workshop

Company Visit

24 November 2021

Webinar
28 August 2021

01

02

03

04

05

06

08

07

Competition & Event



Business Plan Competition is a competition by the 16th

Management e[X]posed.

Participants will compete in teams, where each team consists

of 3 (three) people and may come from 1 (one) different

institution, class, department or faculty.

Each participant in the Business Plan Competition The 16th

Management e[X]posed is an active university student (D1, D2,

D3, or S1).

Previous Management e[X]posed Business Plan Competition

winners are allowed to enter this year's competition provided

they register with a different team and idea.

 Each team that has been registered and has completed the

administrative process will be absolute and may not be

replaced for any reason.

Business proposals submitted must be in accordance with the

theme given, namely “Creating Shared Value: Integrating

Competitiveness and Social Objectives Through Innovation”

The Business Plan Competition participant team must be the

founder of a business that is not yet running or in other words is

still in the form of a plan.

The ideas that are contested are original ideas and have never

been contested before in other similar competitions.

The registration and paper submission period starts on August

9, 2021 and will end on October 29, 2021.

Rocket Blueprint

GENERAL RULES
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Each team is required to make a business proposal.

The business proposal submitted must be in accordance with

the given theme, namely Creating Shared Value: Integrating

Competitiveness and Societal Goals Through Innovation.

Business proposals that have been submitted are absolute and

cannot be changed for any reason.

Delay in submitting the softcopy of business proposals and

necessary administrative files will result in sanctions, namely

disqualification.

Any form of plagiarism will result in sanctions in the form of

disqualification. The jury has the right to cancel any form of

victory if it is later proven that there are indications of

plagiarism.

The business proposal is the participant's original work and has

never been contested in other similar competitions.

The jury's decision is final and cannot be contested.

Through the preliminary round, twelve teams will be selected to

advance to the semi-finals. Semi-finalists must take part in the

main event* series of The 16th Management e[X]posed.

The teams that qualify for the semifinals will be announced on

November 11th, 2021.

PRELIMINARY 
 ROUND RULES
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*main event series starts from Lapak Loka

and ends on Awarding Night



The business proposal is typed in both Indonesian and English,

and uses the appropriate EYD format. Differences in language

use will not affect the assessment.

 

The business proposal is typed on A4 paper, using Times New

Roman font, with font size 16 for the title, font size 14 for the

sub-heading, and font size 12 for the body of the proposal.

 

The business proposal is typed using line spacing 1.5 with

justified format.

 

The business proposal consists of 15-20 pages (excluding

cover, bibliography, and attachments).

 

Business proposal typing margin is above 2 cm; bottom 2 cm;

right 2 cm; left 3 cm (except cover).

 

Participants may not include the logo or name of the

participating university or any institution in the business

proposal. If this is found in the business proposal sent, the

participant will get a point deduction.

 

The format for writing a business proposal can refer to the

structure of the proposal outline, but the business proposal is

not required to be exactly the same.

 

Business proposals must be submitted in softcopy Adobe

Acrobat (.pdf) format to competition@mx-febui.com. The

submission deadline is October 29, 2021.

The business proposal is sent with the file name: “Business

Plan-(Team Name)” and the email subject “BPC_Team

Name_Team Leader Name”.

Rocket Blueprint

Paper Format

A.

B.

C.

D.

E.

F.

G.

H.
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THE PRIZES

TOTAL PRIZE OF 

$2500

1st Winner

$1000

2nd Winner

$800

3rd Winner

$600

Best Crew Best Rocketeer

$150 $50

C

30%

A

5%
B

15%

ED

30%20%

A. Structure: 5% 
Comply with the structure's guidelines.

B. Business Background: 15%
The purpose or vision of the company is

clear, understandable, and aligned with

the grand theme.

C. Creativity: 30%
Creative, unique, and innovative ideas, as

well as a competitive edge.

D. Marketing Strategy: 20%
The market strategy of the company is

well-defined and effective.

E. Feasibility: 30%
The viability of business ideas is practical

and successfully demonstrated.
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Cover

Business Title

Authors

Statement of Authorship
Explanation of the business plan proposal

A.

B.

C.

D.
Table of ContentsE.
Business background, business description, vision

and mission

Executive Summary F.
Business DescriptionG.

Operational Plan H.
Marketing PlanI.

Human Resources Plan J.
Financial PlanK.

Closing L.
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Statement of Authorship

     We, the undersigned, declare that the attached writing is purely our

own work. No other people's work we use without citing the source.

This material is not/has never been presented/used as material for

any other competition, unless we state that it is used.

        We understand that the writings that we collect may be

reproduced and/or communicated for the purpose of detecting

plagiarism.

Team Name :

Title                   :

Signature SignatureSignature

(Delegate 1) (Delegate 2) (Delegate 3)


